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Module 4

1. Module Code  

2. Title: Developing Creativity

3. Pre Requisites, Co-Requisites, Barred Combinations

Successful completion of the other three modules in the B.Ed. Creative Arts Theme 

4. Rationale 

This level two module is the final of four in the B.Ed. Creative Arts Theme. It builds on students’ knowledge of the nature of creativity and creative processes introduced at level 1 and the students’ knowledge of current curriculum requirements studied in the previous module. It is designed for B.Ed students who are aiming to specialise in the teaching of creative arts in the curriculum.

5. Aims

This level 2 module aims to enable students to develop an understanding of the ways in which creativity can be developed through participating in a collaborative video project and reflecting on their own personal development. The aims are:

5.1. To develop students’ notions of creativity and creative development

5.2. To develop students’ awareness of their own creative development

5.3. To raise awareness of assessment issues

5.4. To identify factors which contribute to creative development

6. Learning Outcomes/Assessment Objectives

By the end of this module participants will be able to:

6.1. demonstrate skills in the planning, creation and production of video

6.2. evaluate the impact of technological and dramatic devises on an audience

6.3. evaluate their own learning needs and identify targets to monitor progress

6.4. evaluate the potential for personal development of creative projects

6.5. critically analyse creative processes 

6.6. critically analyse factors which promote creative development

7. Content/Outline

7.1. Developing creatively – assessing and recording creative development

7.2. Digital Video production techniques

7.3. Creative drama

7.4. Video project supported by tutorials

8. Method of Learning and Teaching/Student Learning Component 

Initial lectures will address issues relating to the assessment and recording of creative development. Practical workshops will then develop students’ creative drama, video camera and editing techniques. In the final phase of the module students in small groups will be supported through tutorials to develop and evaluate their own short videos. Students will be expected to reflect on the production of their video in a personal reflective diary. The diary will be completed in non-tutor contact hours and will contain reference to reading and reflect upon their own development. 

9. Methods of Assessment.

The assessment will be in two parts and each part must completed satisfactorily; a presentation which analyses individual contributions to the creation of a short video completed by the group (40%) and an individual critical analysis of the potential of collaborative projects to develop creativity (60%). The video will enable the assessment of LOs 6.1 - 6.3  and the written analysis will contain evidence of LOs 6.4-6.6

10. Methods of Reassessment.

In the event of a student requiring reassessment in both parts of this module they will need to film and edit original video footage but the learning outcomes can be met without the involvement of a group. In the event that a student has contributed to a group video but has failed the written submission, they may be re-assessed in that component only.

11. Employer Collaboration

A professional video producer could be involved in the design and delivery of this module
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13. Contact hours

39 hours
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