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Programme Title and 
Name of Award 

BA (Hons) Business Management (Digital Marketing) 

Academic Level 6 Total Credits 360 

Professional Body 
Accreditation / 
Qualification 

Not applicable 

Date of Professional 
Body Accreditation 

Not applicable 
Accreditation 
Period 

Not applicable 

UCAS Code N113 

HECoS Code 100738 

Criteria for Admission to 
the Programme 

The University’s standard criteria for admissions apply.  Please 
refer to the Applicant Information pages of the University website 
for more information.  For APL, please refer to the University 
website. Detailed criteria for admission to this programme can be 
found on the programme webpage: 

https://www.cumbria.ac.uk/study/courses/undergraduate/busines
s-management-digital-marketing/ 

Teaching Institution University of Cumbria 

Owning Institute Institute of Business, Industry, and Leadership 

Programme delivered in 
conjunction with 

n/a 

Principal Mode of 
Delivery 

Face to Face 

Pattern of Delivery 

Full time, with multiple start dates (e.g., September and January).  

This programme may also be made available on an infill part-time 
basis at the discretion of the academic programme leader. In such 
cases, you will study modules alongside the full-time cohort(s) 
that are running at the time. 

Total weeks of study: 24 weeks 

http://www.cumbria.ac.uk/study/how-to-apply/
http://www.cumbria.ac.uk/study/how-to-apply/accreditation-of-prior-learning-apl/
https://www.cumbria.ac.uk/study/courses/undergraduate/business-management-digital-marketing/
https://www.cumbria.ac.uk/study/courses/undergraduate/business-management-digital-marketing/
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Delivery pattern: 2x 12 week semesters 

Standard semester dates: Yes 

Delivery Site(s) SASK Barrow; EIDR; Fusehill Street Carlisle; Lancaster Campus 

Programme Length 
The standard full time registration period is 3 years 

The maximum registration period is 7 years 

Exit Awards 

You may be awarded one of the following Exit Awards if you fail to 
achieve the requirements of the full programme:  

BA Business Management (Digital Marketing) (300 credits)  

DipHE Business Management (Digital Marketing) (240 credits)  

CertHE Business (120 credits)  

Period of Approval 
From August 2023  

Continued approval is determined through Periodic Review which 
takes place every six years. 

This programme has been approved (validated) by the University of Cumbria as suitable for a range 
of delivery modes, delivery patterns, and delivery sites. This level of potential flexibility does not 
reflect a commitment on behalf of the University to offer the programme by all modes/patterns and 
at all locations in every academic cycle. The details of the programme offered for a particular intake 
year will be as detailed on the programme webpage: 
https://www.cumbria.ac.uk/study/courses/undergraduate/business-management-digital-marketing/ 

 

Cumbria Graduate Attributes 

Throughout your studies, you will be provided with the skills and knowledge relevant to the global 
workplace. All successful graduates of the University of Cumbria will be: 

• Enquiring and open to change 

• Self-reliant, adaptable and flexible 

• Confident in your discipline as it develops and changes over time 

• Capable of working across disciplines and working well with others 

• Confident in your digital capabilities 

• Able to manage your own professional and personal development 

• A global citizen, socially responsible and aware of the potential contribution of your work to the 
cultural and economic wellbeing of the community and its impact on the environment 

• A leader of people and of places 

• Ambitious and proud 

 

Programme Features 

https://www.cumbria.ac.uk/study/courses/undergraduate/business-management-digital-marketing/
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Programme Framework  

The organising principle for this programme is built from the QAA Benchmark statement and the 
idea that these requirements could potentially be grouped and distilled into the following groups 
which are then reflected in the modules for each year, progressing from: managing the self and 
teams, to leading teams and organisations, to influencing organisations and systems 

 Managing and leading self, others, teams, organisations and systems 
o QAA benchmark knowledges – people, organisational behaviour, social responsibility, strategy 

 The internal and external contexts 
o QAA benchmark knowledges - markets, finance, information systems and business 

intelligence, social responsibility, business policy, digital business 
 Developing and delivering products and services  

o QAA benchmark knowledges – marketing, customers, operations, communications including 
digital, innovation and enterprise development 

Our suite of Business programme is distinctive in the following ways: 

 In year 1 (level 4) of the 3-year programme, the common first year gives you the opportunity 
to gain thorough grounding in the general business studies discipline as well as introducing you 
to a range of areas (for example, marketing, human resources) which you may choose to 
specialise in future years. At level 4 all our students are taught together and study six, twenty 
credit modules. This means that from an early point in your studies you are engaging with 
students with a passion for various aspects of business and developing specialist skills, interests 
and knowledge which, in turn, can enhance your academic and professional development. Level 
4 provides an excellent foundation for you to develop a broad understand of business theory, 
academic and study skills and an appreciation of some of the debates and challenges facing 
contemporary business.  

 This programme is part of a suite of business programmes with others in the suite requiring a 
greater focus of study on specific areas of business, such as human resource management or 
marketing. Because the first year of the programme is common across the suite, and because 
the first year gives you a ‘taste’ of these subjects, if you find one of them more appealing to 
you, you will be able to easily transfer at the end of Level 4 without having to study any 
additional modules to prepare you for Levels 5 and 6. 

 As you move into levels 5 and 6, your knowledge and skills will be built on through the modules 
you will study and the opportunities you will be given to apply your knowledge. We have a 
varied approach to learning and like to bring realistic contexts to learning through case studies, 
problem solving exercises, business simulations and games. The programme integrates theory 
and practice by providing inputs to the student learning from guest speakers, lectures, 
practicing managers and through supporting assessment. Students will have opportunities to 
give and receive peer review on formative assessment and will be guided throughout in 
developing their skills in this vocational aspect of their personal development. 

 Primarily, delivery is face to face. However, good use is made of the University’s VLE and other 
learning resources such as e-portfolio to support teaching and learning.  The team uses a wide 
range of teaching methods including lectures, seminars, workshops, field work, work-based 
learning including placements, employer-based case studies, live projects, guided learning, 
simulations, discussion groups including virtual forums and other digital formats. You will also 
be asked to work in small groups which encourage collaborative learning. 

 Embedded into the curriculum throughout levels 4, 5 and 6 are research methods, employability 
and academic skills. At level 4 all three areas are developed thematically in the modules 
UCML4001 Managing People and Organisations, UCML4002 The Business Environment and 
UCML4004 Fundamentals of Business.  At level 6, students are supported into the employability 
cycle through such activities as application preparation and mock interviews.  Research skills are 
developed at all levels culminating in students designing and undertaking their own research 
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project in Level 6. The Level 6 project can be a traditional dissertation, but it might also be the 
foundation of a new start-up or a practical project with a partner organisation. 

 The programme is designed to be research-led, research-oriented, research-tutored and 
research-based. Fundamental to the programme is that research is made meaningful to 
students, so they understand the personal, professional, intellectual and importantly, the 
practical relevance of research.  
 Research-led:  the curriculum emphasises the teaching of the subject content from an 

academically robust stance i.e. students learn about the latest research in the subject field 
where the emphasis is on understanding research findings, rather than the research process, 
and research is presented as information content. Academic depth and rigour is achieved 
through ensuring the design incorporates current research literature in the field of study. It 
includes embedding current research. Students will be engaged in locating, collecting, 
referencing, critiquing, applying evidence, challenging assumptions, questioning and 
interpreting contemporary research articles, conference papers and case studies.  

 Research-oriented:  the curriculum emphasises the process of knowledge construction in 
the subject. In research-oriented mode, students learn about the research process by which 
knowledge is produced. This will be embedded through: the teaching of research methods 
together with embedding context specific research knowledge construction in specific 
modules.  

 Research-tutored: The programme and curriculum emphasises learning focused on 
students writing and discussing research papers or essays. Students are actively engaged in 
evaluating and critiquing the research of others. This will be a focus in all modules across 
the programme. 

 Research-based:  The programme and curriculum emphasises students undertaking 
inquiry-based and problem based learning. The learning division between lecturer and 
student is minimised and the teaching mode is based on cooperation/dialogue. This research 
may involve primary research within an organisation.   

Throughout your programme we aim to motivate you through your learning and engagement in the 
following ways: 

 providing multiple opportunities to apply your learning to ‘real life’ examples and develop and 
practice the skills you will need in employment. 

 supplementing the support you receive from our classroom teachers, with our personal tutoring 
system 

 providing you with a range of opportunities to engage with business leaders and professionals, 
through, for example, guest speaker, trips and conferences  

 balancing out the assessment calendar the best we can so that you (and your tutors) reduce the 
stress points created by the “bunching” of assignments in the calendar. 

 Developing you through tutorials and seminars, we aim to engage you and encourage your 
ability to make informed judgements in relation to your own work; 

 In our feedback to you we provide you with both feedback and feed forward i.e. looking ahead 
to the next assignment you do; 

 We have procedures in place to ensure that you are not unfairly disadvantaged in any way, so if 
you have particular learning needs we will work closely with you and student services to ensure 
you get the support you need. 

The BA (Hons) Business Management (Digital Marketing) programme is aimed at providing students 
with a broad exposure to many areas of business but also providing a more focused consideration 
on Digital Marketing. This programme is ideal if you want to leave yourself open to many career 
choices within business and particularly those with a Digital Marketing leaning. It provides you with 
an element of flexibility to study within various business disciplines whilst customizing a plan of 
study that works with your interests and career goals. 
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Programme Learning Outcomes 

By the end of this Programme learners will be able to demonstrate: 

1. a broad, analytical and integrated understanding of business and management in a range of 
contexts  

2. detailed knowledge and skill set associated with working in and managing business, people and 
teams in a range of sectors 

3. knowledge, skills and behaviours associated with employability and career progression to 
management level 

4. an understanding of impact, ethical and sustainable business practices 
5. a commitment to continual learning and development within a business environment 

 

Level Descriptors 

Level Descriptors describe in general terms the expected outcomes you will achieve at each level of 
study as you progress through your programmes.  They describe the relative demand, complexity, 
depth of learning and learner autonomy associated with a particular level of learning and 
achievement.  The University’s Level Descriptors are aligned to the national Framework for Higher 
Education Qualifications (FHEQ) and are a key mechanism for ensuring the academic standards of 
the University’s provision. 

At Level 4: (Usually Year 1 undergraduate), you will be able to demonstrate that you can: 

 apply a systematic approach to the acquisition of knowledge, underpinning concepts and 
principles and deploy a range of subject specific, cognitive and transferable skills. 

 evaluate the appropriateness of different approaches to solving well defined problems and 
communicate outcomes in a structured and clear manner. 

 identify and discuss the relationship between personal and workplace experience and findings 
from books and journals and other data drawn from the field of study.  

At Level 5: (Usually Year 2 undergraduate), you will be able to demonstrate that you can: 

 apply and evaluate key concepts and theories within and outside the context in which they were 
first studied. 

 select appropriately from and deploy a range of subject-specific, cognitive and transferable skills 
and problem-solving strategies to problems in the field of study and in the generation of ideas, 
effectively communicate information and arguments in a variety of forms. 

 accept responsibility for determining and achieving personal outcomes. 
 reflect on personal and workplace experience in the light of recent scholarship and current 

regulatory frameworks.  

https://www.qaa.ac.uk/docs/qaa/quality-code/qualifications-frameworks.pdf
https://www.qaa.ac.uk/docs/qaa/quality-code/qualifications-frameworks.pdf
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At Level 6: (Usually Year 3 undergraduate), you will be able to demonstrate that you can: 

 to critically review, consolidate and extend a systematic and coherent body of knowledge. 
 critically evaluate concepts and evidence from a range of resources. 
 transfer and apply subject-specific, cognitive and transferable skills and problem-solving 

strategies to a range of situations and to solve complex problems. 
 communicate solutions, arguments and ideas clearly and in a variety of forms. 
 exercise considerable judgement in a range of situations. 
 accept accountability for determining and achieving personal and group outcomes. 
 reflect critically and analytically on personal and workplace experience in the light of recent 

scholarship and current regulatory frameworks. 

 

Programme Outcomes – Knowledge and Understanding  

The programme provides opportunities for you to develop and demonstrate the following: 

After 120 credits of study (CertHE) you will be able to demonstrate: 

K1. knowledge of theories and models informing the practice of business and management 

K2. knowledge of the approaches to understanding and managing self and others (people) 

K3. an understanding of the essential functions, structure and types of organisations (internal) 

K4. an appreciation of the environment in which organisations operate (external) 

K5. an awareness of different markets and marketing practices for ideas, goods and services 
(marketplace) 

K6. an understanding of the ways to measure performance and manage resources (research 
methods, data) 

After 240 credits of study (DipHE) you will be able to demonstrate:  

K7. a detailed understanding of the theory in respect of leading and managing people and teams in 
organisations (people)  

K8. a detailed understanding of the complex nature of organisations, including their structure, 
functions, operations, governance and management (internal) 

K9. a knowledge of the changing and complex environment in which organisations need to adapt and 
operate (external) 

K10. a detailed understanding of managing services and customer experiences in a digital world 
(marketplace) 

K11. using research and data to understand challenges and develop solutions (research methods, 
data) 

K12. a detailed understanding of theories and concepts in digital marketing 

After 360 credits of study (BA Hons) you will be able to demonstrate:  

K13. a critical understanding of inclusive, transformational leadership and people management 
approaches (people) 

K14. an in-depth knowledge of how to develop and implement organisational strategy that responds 
to change and contributes to the success of organisations and the communities in which they 
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are situated, including considerations of sustainability, the environment, and corporate social 
responsibility 

K15. an analytical understanding of the need for effective decision making and the application of 
thinking and problem-solving skills 

K16. a critical knowledge of successful and collaborative relationships both within and between 
organisations and communities 

K17. an accomplished familiarity of research and data to understand challenges and develop and 
implement solutions 

K18 a critical understanding of theories and concepts in digital marketing 

If you exit with 300 credits (ordinary degree) you will demonstrate partial Knowledge of the 
above. 

 

Programme Outcomes – Skills and other Attributes (including Employability 
Skills) The programme provides opportunities for you to develop and demonstrate the 
following: 

After 120 credits of study (CertHE) you will be able to demonstrate skills in: 

S1. academic, personal and professional competencies needed to succeed in higher education 

S2. researching and studying business theory 

After 240 credits of study (DipHE) you will be able to demonstrate skills in: 

S3. working collaboratively with people from a range of backgrounds and situations 

S4. effective personal organisation and time management 

S5. problem solving and analysis, including analysing facts and circumstances to determine the 
cause of a problem, identify and select appropriate solutions 

S6. research and the ability to source, interpret and apply a range of business theories, data and 
methods 

After 360 credits of study (BA Hons) you will be able to demonstrate skills in: 

S7. leading people, teams and organisations 

S8. analysing challenges systematically and systemically, responding with creativity and innovation 
whilst recognising the importance of sustainability 

S9. strategy setting and decision making 

S10. self-management and reflection 

S11. global citizenship, social responsibility and awareness of the potential contribution of your work 
to the cultural and economic wellbeing of the community and its significance and impact in 
terms of sustainability and the environment 

If you exit with 300 credits (ordinary degree) you will demonstrate partial Skills and 
Attributes of the above. 

 

External and Internal Reference Points  
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The following Subject Benchmark Statements and other external and internal reference 
points have been used to inform the Programme Outcomes: 

• QAA Subject Benchmark Statements: Business and Management (2019) 
 https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-

statement-business-and-management.pdf?sfvrsn=db39c881_5 
 CMI https://www.cim.co.uk/qualifications/cim-accredited-degree/ 
 CIM https://www.cim.co.uk  
 CIPD https://www.cipd.co.uk/#gref 

Other internal reference include: 

 UoC Strategic Plan 
 UoC Learning, Teaching and Assessment Strategy 
 UoC Academic Regulations and Academic Procedures and Processes 

 

Graduate Prospects 

A business management degree prepares you for a variety of careers in the business. Whether 
working for a large, multi-national company or small, independent business in sectors as diverse as 
defence, utilities, fashion, health, marketing, I.T., education – all require well equipped managers 
with a clear understanding of systems, efficiency and operational issues and skills in leadership, 
teamwork and communication. Opportunities for business graduates are numerous and exist both in 
the private, public and voluntary sectors. The skills you will gain from a business degree will allow 
you to contribute to your chosen organisation quickly and effectively. Some examples of our past 
graduates’ employment include: 

 Managers in health care organisations  Accountants 

 Marketing officers and managers  Financial Analysts 

 HR managers  Financial Advisors 

 FandB Managers  Entrepreneurs 

 Teaching (secondary schools and colleges)  Bank managers 

 CEOs  

Graduates may also progress to further study on a variety of Masters programmes (including the 
MBA and specialist business degrees e.g. in Marketing, Project Management and HRM) and or 
research degrees including MPhil, PhD, DBA or DProf. 

 

Learning, Teaching and Assessment Strategies employed to enable the 
Programme Outcomes to be Achieved and Demonstrated 

The University of Cumbria’s Learning, Teaching and Assessment Strategy sets out clear aspirations 
and commitments for and to our students. The students who graduate from this institution are 
enquiring and self-reliant, confident and capable, professionally ready, responsible individuals that 
are ambitious and proud.  

In line with this strategy the underpinning philosophy of our business programmes is to create a 
learning and teaching culture where you feel welcome, a valued and active member of your learning 
community, enjoy learning, applying and testing your knowledge and skills and are comfortable 

https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-business-and-management.pdf?sfvrsn=db39c881_5
https://www.qaa.ac.uk/docs/qaa/subject-benchmark-statements/subject-benchmark-statement-business-and-management.pdf?sfvrsn=db39c881_5
https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.cim.co.uk%2Fqualifications%2Fcim-accredited-degree%2F&data=04%7C01%7Cerica.lewis%40cumbria.ac.uk%7Caad945898c6746528cdc08d9f6dc1fef%7Cb627db1d99584fd18ea48ac3b27cf00f%7C1%7C0%7C637812247547018336%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=sP4JmeyFIjuu2i6Vneg3LFPfXVBC5gW%2BAP972o%2FNFSc%3D&reserved=0
https://www.cim.co.uk/
https://www.cipd.co.uk/#gref
https://www.cumbria.ac.uk/about/publications/strategic-plan/
https://www.cumbria.ac.uk/media/university-of-cumbria-website/content-assets/public/aqs/documents/LearningTeachingAssessmentStrategy.pdf
https://www.cumbria.ac.uk/about/organisation/professional-services/academic-quality-and-development/academic-regulations/
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challenging, debating and engaging in the business discipline and with your tutors and peers.  You 
will have many opportunities to learn by interacting with others in collegiate, facilitative and dynamic 
learning environments and have many opportunities to bring together theory and practice and apply 
your learning to ‘real-life’ business issues. We will also seek to enhance your learning by providing 
inputs from guest speakers, practising managers and offering you workplace opportunities. We will 
also support your particular learning needs by working closely with you and our support services to 
identify any support needs you might have and/or adjustments which need to be made to our 
teaching or assessment practices. 

At the heart of our curriculum is our commitment to the values and ethics underpinning 
contemporary business organisations and practices, a recognition of diversity and difference, 
promotion of inclusivity, sustainability and social responsibility. These attributes are encouraged and 
practiced at every year of study as we support you to become one of our graduates. We hope that 
through your time with us you will find your place in learning environments that will both support 
and challenge you, explore ideas in and around your discipline and enable you to grow and develop 
to become an adaptable, innovative, knowledgeable graduate. 

Practice and Application 

The core business and management programme is designed to provide students with a theoretical 
understanding and practical skills related to: 

 managing and leading themselves and others 
 using innovation and creativity to develop solutions for customers, organisations and 

communities 
 analysing, understanding and influencing the internal and external environments and systems 

within which they will work, live and volunteer 

Module Size and Structure  

Each module of the degree is either a 20 or 40 credit module. 20 credit modules typically run over a 
single semester and cover various aspects of the business studies discipline (e.g., business theory, 
management or strategy, leadership, organisational behaviour, marketing). In each module your 
learning will focus on a specific area of Business Studies, and you will be encouraged to develop and 
practice study and research skills, research the subject, apply your knowledge to business problems 
and simulations and develop skills which will prepare you for employment. At each successive level 
you will build on your knowledge, skills and understanding.  

Modules are typically assessed by asking you to apply your knowledge and understanding to a 
business problem or scenario. Alongside formal (summative) assessment and feedback, there will 
also be opportunities within the module to practice and apply your knowledge and understanding and 
receive feedback which will help you progress (known as formative feedback). There will also be 
occasions when you receive feedback from your peers (e.g., in presentations). It is important that 
you take note of all types of feedback as they can all help you develop. 

In all modules we will introduce you to and develop professional and employability skills (often 
known as key, transferable or graduate skills). 

In level 6 there will be an opportunity for you to undertake an independent piece of work such as a 
research or client project or to develop the start-up plans for a business or other form of 
organisation business plan. This gives you the opportunity to focus on your chosen specialism and 
draw together the knowledge and skills you have gathered over the course of your degree. It will 
also be an excellent opportunity for you to demonstrate your independent study and research skills.  

Learning and Teaching 

We use a variety of approaches to learning and teaching to make sure you develop an appropriate 
clevel of understanding of concepts, knowledge, theories and practices, alongside academic and 
work-related skills. On your programme you can expect to participate in all the following: lectures, 
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group projects, problem solving exercises, practical workshops and masterclasses, seminars, one-to-
one tutorials: 

 Lectures are used by both practice and theory tutors using a variety of media as support. You 
will be expected to take notes, ask questions and contribute to any group discussions that ensue. 
Typically, you will be recommended reading to prepare you for lectures and extend what has 
been delivered. 

 Seminars will explore issues in greater depth with both tutor and student-led formats. These will 
require you to engage in research and background reading and will consider the relation of 
theory to practice and help develop wide ranging transferable skills. 

 Tutorials provide individually tailored feedback to you. They can range from one-to-one to small 
group situations. They will be scheduled into timetabled sessions and as the course progresses 
you will be encouraged to request tutorials with specialist tutors for more involved feedback 
reflecting the advanced level at which you are working. 

 Practical Workshop Sessions will provide the opportunity for you to develop and apply skills 
and knowledge. They normally take the form of tutor-led session, designed to allow you to focus 
on, experiment with, develop and personalise specialised skills, techniques and concepts. 

 Problem based learning is a key element of your learning as ‘problem solving’ is an important 
skill for those working in business. Either as an independent trader, a small or large business 
employer or leader or as a member of a large multi-national organisation, you are likely to be 
faced with a range of business problems to ‘solve’. There will never be only one answer or 
response to an o problem and professionals need to resolve the demands of the situation within 
the resources and knowledge available to them, but also needs to work out the most effective 
way to respond to a brief and communicate efficiently with an audience. Over the course you will 
be given a number of ‘business problems’ to solve, either independently or as a team, and these 
will require thorough research, synthesising the information you have discovered and developing 
and presenting an appropriate response. 

 Simulations are a great opportunity for you to apply their knowledge and skills to a ‘real-life’ 
scenario. For example, you might be asked to draw up a business plan for a new business or 
develop a digital marketing strategy for a struggling high street business. In the simulation you 
may be given a briefing by members of the company and be asked to report back. 

 Group work is very important in business, as teamwork, getting input from different voices, the 
demands of different bodies and situations require that you develop skills in working with others, 
communication, trust, responsibility, flexibility and reliability. Many of the projects and tasks that 
you will be given will allow you to experience, consider and develop your team-working skills. 

 Research throughout your programme you will be asked to read and research various topics, 
both independently and with your peers (this is often called secondary research as you are 
identifying and reading material which already exists in books and papers). However, whilst on 
the programme you will also develop skills to enable you to carry out your own research and data 
collection. For example, in setting up a website you might want to find out what sort of images 
‘attract’ people and set up a focus groups to get people’s thoughts and ideas. 

 Independent Learning forms a natural and expected extension of the formal aspects of the 
course. Your ultimate success will be dependent on your willingness to develop, experiment with 
and extend the concepts and approaches introduced by project briefs. It is only with continued 
application that lasting and valuable progress can be made.  

 E-learning and Blackboard is the portal to access to project briefs, timetables and lecture 
notes, to submit module assessments and receive summative feedback. Learning packages which 
can be completed at your own pace are also a feature in some modules. 

Assessment 

On the programme we use a variety of assessments to test both knowledge and skills. Where 
possible, across the programme we have designed authentic and applied assessments. This means 
that we have designed assignments to reflect the demands of “business2 and the workplace and 
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which will require you to apply your learning to ‘real life’ business problems and scenarios. Examples 
of the types of assessments you are likely to encounter include: 

 Written work is central to a degree course and many of the learning approaches and emphasis 
is put upon clarity of style and argument as well as presentation. Different forms of written 
language will be explored to ensure appropriate critical skills and creative authorship are 
examined. Written work can be either formatively or summatively assessed and this is always 
made clear in the assessment brief. 

 Portfolios are a method of presenting a collection of your work. For example, you might be 
asked to develop a ‘professional development’ portfolio whilst you are on programme. In the 
portfolio you might be encouraged to record examples of academic and professional training and 
development courses you have completed, application forms and an up-to-date C.V. 

 Mock Interviews give you a real-world experience where we bring in careers specialists who 
will conduct interviews with you. You will have a chance to practice interview skills and prepare 
before the interview. This process aims to take away a lot of the stress of being interviewed and 
allows you the chance to reflect on how you could improve before applying for a job.  

 Presentations provide an alternative way of conveying research and offer an opportunity for all 
learning types to develop their verbal communication skills. Confidence in being able to speak 
about your work is absolutely necessary in the workplace. Practicing these skills will contribute to 
your confidence and personal development. 

 Posters are one method to share your ideas with a wider audience. In each year of your degree 
you will be invited to produce a poster.  

 Self-Assessment is an important method of assessment. You will be given an opportunity to 
assess your work against the assessment criteria and rubric before the module tutor assesses 
your work. This process allows for a useful feedback tutorial about your sense of success and 
how well you are achieving your aspirations. Your involvement in the process means that you 
have the opportunity to devise, with your tutor, a bespoke achievement route to follow. 

 Assessment Criteria and Rubrics are connected to each individual module and respond to the 
learning outcomes. As part of a group you will work with a module tutor to moderate an 
assessment rubric where you can see what is being assessed, what you need to achieve for each 
grade band and the weighting attached to each criterion. This process gives you a clearer picture 
of how your work will be marked and you will gain a sense of involvement in the assessment 
process. 

 Anonymous Marking is employed where possible, usually in contextual modules against written 
assignments. Your work is submitted anonymously so that first and second markers can assess 
your work without influence or bias.  

As well as testing what you know and can do through a range of formal assessments where your 
mark will contribute towards your degree (Summative Assessment) you will get regular advice, 
guidance and feedback while your work is in progress (Formative Feedback) through one-to-one, 
peer-to-peer and group tutorials. It is important that you recognise these more ‘informal’ feedback 
opportunities to discuss and develop strategies to develop your work and achieve the best possible 
results. 

In planning our assessments we will review and scrutinise individual module assessment criteria to 
enhance clarity and objectivity.  We will also ensure that assessment criteria reviewed with you early 
in the module delivery, as part of individual and group assessment tutorials, and at a follow-up, in-
class session prior to final submissions. 

Transferable skills 

The range of learning, teaching and assessment methods used in your programme also enables 
different aspects of your learning to be developed and tested. These include study skills, research 
methods, critical and analytical abilities, and your ability to manage your time and plan your work, 
work in a team, communicate through a range of mediums. Our learning and teaching methods allow 
you to develop both social and independent learning techniques. 
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Student Support 

We provide responsive learner support that promotes student success. Our approach to learner 
support is designed to support achievement and progression, champion inclusivity and accessibility, 
prepare you for opportunities beyond study, and promote independence and resilience, enabling you 
to achieve your potential. 

As a student of the University of Cumbria, you will be taught by academics and expert practitioners 
who facilitate learning through structured inquiry. You will be provided with access to high quality 
academic resources through physical and digital libraries and will be supported to develop skills that 
enable you to become a critical, reflective, discerning and independent learner and researcher. 

Induction  

Induction takes place during Welcome Week prior to the start of the programme with opportunities 
to meet with staff and students from the programme. The Welcome Week also includes introductions 
to key services and a campus tour. Learning and support services contribute to the Welcome Week 
programme.   

Students will share a common induction programme to provide the opportunity for you to meet with 
other students in your subject area. In the induction week you will have lots of opportunities to get 
to know about your course, meet your tutors and ask lots of questions. You will undertake a serious 
of activities designed to form cohesion amongst the student group, to familiarise you with the 
university and introduce you to a range of support services and staff who are there to help you settle 
into university life and help you progress through your studies.  You will be shown how to use our 
Virtual Learning Environment (VLE) which is called ‘Blackboard’ and how to submit assessments 
using ‘Turn it In’. All students will attend centrally organised sessions, Student Life and Help is at 
Hand and will be introduced to services provided by the Student Union and also clubs, societies and 
sports groups. 

During the induction week you will be allocated a Personal Tutor (PT) and there will be an 
opportunity in the week to meet with them. 

You will also receive a programme handbook which will clearly explain the programme you are 
studying on, how it will run and the people involved and how to contact them. In addition, the 
handbook will provide hyper-links to more information on, for example, academic regulations, 
submitting assignments, applying for extensions, where to get help etc.  

If you are an international student you will also be supported by colleagues from the international 
office. In addition to your programme induction you will also be invited to attend induction and 
orientation sessions specific to international students. These will address issues ranging from visa 
requirements to how to access the National Health Service to some of the wonderful arts, culture, 
landscapes and heritage that is found in north Lancashire and Cumbria. 

Induction portfolios are available from the New Students My.Cumbria page: 

 https://my.cumbria.ac.uk/Student-Life/New-Students/ 
 Undergraduate Induction Portfolio 
 International Induction Portfolio 

Personal Tutoring 

You will be allocated a Personal Tutor at the start of your programme. Your Personal Tutor will be 
proactively involved in the delivery of your programme and will have contact with you throughout 
your time at the University. They will support your learning and development, including through 
tutorials, Progress Reviews and other support as outlined in the Personal Tutoring Policy.  

Personal Development Planning 

https://my.cumbria.ac.uk/Student-Life/New-Students/
https://v3.pebblepad.co.uk/spa/#/public/94jgbwmbGRMktpfM35mbfGMyWr?historyId=pX1yxcwEMj&pageId=94jgbwmbGRMkt7kkfbhkrtH49y
https://v3.pebblepad.co.uk/spa/#/public/94jgbwmbGRMkM78w5kz4Z8dq3w?historyId=q4sTmGs9ny&pageId=94jgbwmbGRMkt5ymzMrZfW4ZGW
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Engagement with Personal Development Planning (PDP) happens in a variety of ways, for example in 
our personal tutor sessions, programme and module learning and assessments we incorporate 
several PDP exercises and activities such skills audits and development opportunities (e.g., 
leadership, teamwork, work experience). These are all excellent ways of you finding out more about 
yourself and your career aspirations and supporting you in developing the skills and materials you 
need to apply and be successful in a range of professional roles. We also liaise closely with the 
Careers service colleagues to provide resources to support you and your career aspirations and 
planning.  

University is the ideal time to try new things, develop new skills and make plans. In first year, 
UCML4001 Understanding self and others will look at how we learn and encourage you to reflect on 
why you want to learn and where you want that learning to take. Part of the assessment for this 
module will be to consider where you want your university journey to take you. The first year, 
UCML6004 Career Management will come back to some of the ideas explored in UCML4001 and 
developed through other models to reflect on what you’ve learnt across your time at university and 
to make plans for the future. 

Library Services and Academic Skills 

The Library home page can be accessed here: https://my.cumbria.ac.uk/Student-Life/Learning. 

Module leaders will collaborate with Library Services to ensure that your online reading and resource 
lists are current, and items are available via the library discovery tool OneSearch. To maximise 
access, availability and usefulness, eBooks and electronic journal titles will, in most cases, be 
prioritised. You can access a wide range of electronic and print content using OneSearch and you can 
find out more about key texts, databases, and journals for your subject by accessing the library’s 
subject resources webpages. Where appropriate, module reading, and resource lists will be made 
available to you electronically on Blackboard using the University’s online reading and resource list 
system.  

Each campus library has a dedicated webpage. Check out local information about opening hours, 
reserving books, using self-service kiosks, printing and photocopying, booking study spaces and 
more. https://my.cumbria.ac.uk/Student-Life/Learning/Libraries/  

An Ask a Librarian service runs from 17:00 - 09:00 on weekdays and round the clock on weekends 
and holidays. This means you can get professional help using library services, finding information, 
referencing, and searching, even when the library is closed. https://my.cumbria.ac.uk/Student-
Life/Learning/Libraries/Ask/ 

The Skills@Cumbria service can help support your academic, library and digital skills and success 
throughout your programme. It includes a suite of online self-help resources accessible 24/7 via the 
University’s website and Blackboard site.  

The Student Enquiry Point is a simple way to contact Library and Skills@Cumbria Services. Additional 
skills support for students is offered via: 

• Workshops  

• Appointments  

• Webinars  

• Learn Well at Cumbria  

• Study from Home Webpage  

• Digital Capabilities and LinkedIn Learning Pathways 

Headstart: Head Start is a self-learning pre-entry module that is completed online and at your own 
pace. The module gives new undergraduate students an opportunity to prepare for your transition 
into university and to start to develop the academic skills that will help them become successful 
students. library, academic and digital skills that will help you become successful students. Learning 

https://my.cumbria.ac.uk/Student-Life/Learning
http://cumbria-primo.hosted.exlibrisgroup.com/primo_library/libweb/action/search.do?vid=44UOC_VU1
http://my.cumbria.ac.uk/StudentLife/Learning/Resources/Subjects/Home.aspx
https://eu.alma.exlibrisgroup.com/leganto/readinglist/lists
https://eu.alma.exlibrisgroup.com/leganto/readinglist/lists
https://my.cumbria.ac.uk/Student-Life/Learning/Libraries/
https://my.cumbria.ac.uk/Student-Life/Learning/Libraries/Ask/
https://my.cumbria.ac.uk/Student-Life/Learning/Libraries/Ask/
https://my.cumbria.ac.uk/Student-Life/Learning/Libraries/Ask/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/
https://uoc-advocate.symplicity.com/care_report/index.php/pid954341?
mailto:skills@cumbria.ac.uk
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/Need-more-help/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/Need-more-help/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/Need-more-help/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/Learn-Well-at-Cumbria/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/Studying-from-home/
https://my.cumbria.ac.uk/Digital-Capability/
https://my.cumbria.ac.uk/Student-Life/Learning/Linkedin-Learning/Digital-Capabilities-Pathways/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/Blackboard-Open-Education/
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at university, academic writing and referencing are key topics introduced in the module and previous 
students have told us how useful they have found the online resources and activities. 

The module is accessible via Blackboard on a self-enrol basis, where you receive badges and 
certificate of completion, or there is a non-certificated open access version available via the Head 
Start webpage.  

Head Start Plus: Head Start Plus is also an online skills development course, designed to support 
students who are about or who have just started study at level 5 or 6 (2nd and 3rd year 
undergraduate). This course is particularly recommended to students who may not have studied at 
HE level for some time or who are transitioning into the higher HE levels. The course provides a 
useful refresh on academic skills and practice and an insight into the expectations of tutors at those 
levels. 

The module is accessible via Blackboard on a self-enrol basis, where you receive badges and 
certificate of completion, or there is a non-certificated open access version available via the Head 
Start webpage. 

Student Support Services 

The Student Enquiry Point is a simple way to contact Student Services. Using the Student Enquiry 
Point tile on the Student Hub you can submit an enquiry to any of the Student Services teams, which 
includes: 

• Careers and Employability 

• Chaplaincy for faith and spiritual wellbeing 

• Mental Health and Wellbeing 

• Digital Skills 

• Disability and Specific Learning Difficulty (SpLD) 

• International Student Support 

• Library 

• Money Matters 

• Safeguarding 

• Skills@Cumbria 

• Sports and Fitness Facilities 

Further support and guidance, including EDI and Safeguarding: We are an inclusive 
community, committed to supporting and learning from each other, find out more about Equality, 
Diversity and Inclusion (EDI).  Depending on the nature of your course, you may well already know 
about or be learning about safeguarding in a professional context and to find out about the 
University of Cumbria's safeguarding policy and procedures visit: Safeguarding.     

Student Voice 

As a student at the University of Cumbria you automatically become a member of the Students' 
Union. The Students' Union represents the views and interests of students within the University. 

The Students’ Union is led by a group of Student Representatives who are elected by students in 
annual elections. They also support approximately 400 Student Academic Reps within each cohort 
across the entire University. The Students’ Union represent the views of their cohort and work with 
academic staff to continuously develop and improve the experience for all University of Cumbria 
students. You can find out more about who represents you at www.ucsu.me.  

You can email at any time on studentvoice@cumbria.ac.uk.  

https://my.cumbria.ac.uk/Student-Life/Learning/Resources/headstart/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/headstart/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/Blackboard-Open-Education/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/headstart/
https://my.cumbria.ac.uk/Student-Life/Learning/Resources/headstart/
https://uoc-advocate.symplicity.com/care_report/index.php/pid954341?
https://my.cumbria.ac.uk/Student-Life/careers/
https://www.cumbria.ac.uk/student-life/student-support/chaplaincy/
https://my.cumbria.ac.uk/Student-Life/Health-and-Wellbeing/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/Digital-Skills/
https://my.cumbria.ac.uk/Student-Life/Support/Disability/
https://www.cumbria.ac.uk/study/international-students/
https://my.cumbria.ac.uk/Student-Life/Learning/
https://my.cumbria.ac.uk/Student-Life/Money--Finance/Money-Doctors/
https://my.cumbria.ac.uk/Student-Life/Health-and-Wellbeing/Safeguarding/
https://my.cumbria.ac.uk/Student-Life/Learning/Skills-Cumbria/
https://www.cumbria.ac.uk/student-life/facilities/sports/
https://www.cumbria.ac.uk/about/equality-diversity-and-inclusion/
https://www.cumbria.ac.uk/about/equality-diversity-and-inclusion/
https://my.cumbria.ac.uk/Student-Life/Health-and-Wellbeing/Safeguarding/
https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.ucsu.me%2F&data=01%7C01%7Calice.helm-alabaster%40cumbria.ac.uk%7C6f2148044d5b440a812f08d85fdaa95f%7Cb627db1d99584fd18ea48ac3b27cf00f%7C0&sdata=2TIr5uuU03XI6fpVrQqHeDUSuUkWECNvQ3UldWmClyg%3D&reserved=0
mailto:studentvoice@cumbria.ac.uk
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IT and Technical Support 

Technology is an invaluable asset when it comes to studying, so it’s important you know how to 
make the most out of the excellent IT facilities we have available. Our aim is to ensure you can 
access university electronic resources from anywhere or any device, whether on or off campus. The 
Student Hub is your one-stop gateway to all University systems, Outlook email, and OneDrive. 

Whether you consider yourself a computer expert or you’re not confident about your IT skills, we’re 
always around to ensure you get the level of support you need. We have a wealth of information and 
support available on the IT Services website and have a dedicated IT Service Desk where you can 
talk to someone by phone or log your question online from anywhere, at any time. 

University Cumbria Students’ Union (UCSU) Student Support 

UCSU offers a free, independent and confidential advice service to all students. They can help with 
things like academic appeals, extenuating circumstances or if you’re considering a formal complaint. 
UCSU are also on hand to represent you in any formal meetings, for example in malpractice panels 
or fitness to practice meetings. Appointments are telephone based and can be booked at 
www.ucsu.me/support.  

 

https://www.cumbria.ac.uk/student-life/facilities/it-facilities/
https://hub.cumbria.ac.uk/dashboard/student
https://my.cumbria.ac.uk/Student-Life/it-media/
https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.ucsu.me%2Fsupport&data=01%7C01%7Calice.helm-alabaster%40cumbria.ac.uk%7C6f2148044d5b440a812f08d85fdaa95f%7Cb627db1d99584fd18ea48ac3b27cf00f%7C0&sdata=QO0AnE5mLJVI%2BvxaFzasbJsexArbF2oWRbpNi9IBt4E%3D&reserved=0
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Programme Curriculum Map 

Academic 
Level 

Module 
Code 

Module Title Credits 
Module 
Status* 

Programme Outcomes 
achieved 

4 UCML4001 Understanding Self and Others 20 Compulsory K2; S1 

4 UCML4002 Exploring Business Contexts 20 Compulsory K1; K3; K4; K5; S1; S2 

4 UCML4003 Measuring What Matters 20 Compulsory K1; K6; S1; S2 

4 UCML4004 Fundamentals of Business 20 Compulsory K1; K3; K4; K6; S1; S2 

4 UCML4005 Principles of Marketing 20 Compulsory K1; K4; K5; S1; S2 

4 UCML4006 Leading Teams and Managing Others 20 Compulsory K1; K2; K3; S1; S2 

5 UCML5001 Human Resource Management Theory and Practice 20 Compulsory K7; K12; S3; S4; S5; S6 

5 UCML5002 
Environmental, Social and Governance Issues in 

Organisations 
20 Compulsory K8; K9; K11; K12; S5; S6 

5 UCML5003 Applying Strategic Analysis 20 Compulsory K8; K9; K11; K12; S5; S6 

5 UCML5004 Services Marketing and Customer Experience 20 Compulsory K9; K10; K11; K12; S3; S5; S6 

5 UCML5005 Managing Operations 20 Compulsory K8; K9; K11; K12; S3; S5; S6 

5 UCML5009 Digital Communications and Content Marketing 20 Compulsory K9; K10; K11; K12; S3; S5; S6 

6 UCML6001 Coaching, Mentoring and Empowering 20 Compulsory K13; K16; S7; S10 

6 UCML6004 Career Management 20 Compulsory K13; K16; S7; S10 

6 UCML6006 Global to Local Business Futures 20 Compulsory 
K14; K15; K16; K18; S8, S9, 

S11 
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6 UCML6008 Applied Digital Marketing 20 Compulsory K17; K18; S8; S9; S11 

6 UCML6011 Capstone Project 40 Compulsory K15; K17; K18; S8, S9, S10 

 

Notes 

 Where a student has not succeeded in their programme, they may not be permitted to re-register on the same programme  

 

* Key to Module Statuses 

Compulsory Modules 
Must be taken although it may possible to condone/compensate as a marginal fail (within the limits set out in the Academic 
Regulations and provided that all core or pass/fail elements of module assessment have been passed). 

Optional Modules  
Are a set of modules from which you will be required to choose a set number to study. Once chosen, it may possible to 
condone/compensate as a marginal fail (within the limits set out in the Academic Regulations and provided that all core or 
pass/fail elements of module assessment have been passed).  
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Programme Delivery Structure: Full Time  

Module 
Code 

Module Title 

Delivery 
Pattern 

Method(s) of Assessment 

Indicative 
week 

number of 
Assessment 

Deadline 

Sept – Dec 

Jan – May 

UCML4001 Understanding Self and Others Sept-Dec Portfolio (2000 word equivalent) 15 

UCML4002 Exploring Business Contexts Sept -Dec Written Exam (1.5 hours) 20-21 

UCML4003 Measuring What Matters Sept-Dec Presentation 16 

UCML4004 Fundamentals of Business Jan-May 

Written Assignment (1500 words) 
(40%) 

Report (1500 words) (60%) 

36 

UCML4005 Principles of Marketing Jan-May Written Exam (1.5 hours) 38-39 

UCML4006 Leading Teams and Managing Others Jan-May Written Assignment (2000 words) 35 

Students exiting at this point with 120 credits would receive a CertHE Business Management 

UCML5001 Human Resource Management Theory and Practice Sept -Dec Written Assignment (2500 words) 15 

UCML5002 
Environmental, Social and Governance Issues in 

Organisations 
Sept -Dec Written Assignment (2500 words) 14 

UCML5003 Applying Strategic Analysis Sept -Dec Portfolio (2500 word equivalent) 16 
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UCML5004 Services Marketing and Customer Experience Jan-May 

Written Assignment (1500 words) 
(50%) 

Written Assignment (1500 words) 
(50%) 

28 

 

34 

UCML5005 Managing Operations Jan-May Report (2500 words) 36 

UCML5009 Digital Communications and Content Marketing Jan-May Written Assignment (2500 words) 35 

Students exiting at this point with 240 credits would receive a DipHE Business Management (Digital Marketing) 

UCML6001 Coaching, Mentoring and Empowering Sept -Dec Portfolio (3000 word equivalent) 12 

UCML6004 Career Management Jan-May Portfolio (3000 word equivalent) 35 

UCML6006 Global to Local Business Futures Jan-May Written Assignment (3000 words) 36 

UCML6008 Applied Digital Marketing Jan-May Written Assignment (3000 words) 36 

UCML6011 Capstone Project 
Sept -Dec 

Jan-May 
Dissertation (10,000 words) 

12 

34 

Students existing with 300 credits, at least 60 of which are at Level 6, would receive a BA Business Management (Digital 
Marketing) 

Students exiting at this point with 360 credits would receive a BA (Hons) Business Management (Digital Marketing) 
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Exceptions to Academic Regulations 

This programme operates in accordance with the University’s Academic Regulations and Academic 
Procedures and Processes. 

 

Methods for Evaluating and Improving the Quality and Standards of Learning 

Mechanisms used for the 
Review and Evaluation of 
the Curriculum and 
Learning, Teaching and 
Assessment Methods 

 

• Module Evaluation 

• Programme Validation and Periodic Review 

• Annual Monitoring 

• Peer Review 

• External Examiner Reports 

• Student Success and Quality Assurance Committee 
 

Mechanisms used for 
gaining and responding to 
feedback on the quality of 
teaching and the learning 
experience – gained from: 
Students, graduates, 
employers, placement and 
work-based learning 
providers, other 
stakeholders, etc. 

• Staff Student Forum 

• Module Evaluation Forms 

• Programme Evaluation: National Student Survey, UK 
Engagement Survey 

• Module/Programme/Personal tutorials 

• Meetings with External Examiners 

 

Date of Programme 
Specification Production: 

14th April 2022 

Date Programme 
Specification was last 
updated: 

08.07.2022 

For further information about this programme, refer to the programme page on the 
University website 

 

The following information has implications for potential international applicants 
who require a Student Visa to study in the UK 

Is the placement requirement more than 50% of 
the programme? 

No 
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If yes, what % of the programme is the placement 
requirement? 

Not applicable 

If yes, is the amount of placement a statutory 
requirement to meet Professional, Statutory or 
Regulatory Body (PSRB) or Department of 
Education requirements? 

Not applicable 
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Appendix 1: The UG Business Suite 

The Undergraduate Business suite consists of 4 Degree Programmes, 3 of which involve specialisation: 

Business Management  

Business Management with HRM 

Business Management with Digital Marketing  

International Business Management  

Choices and Options 

• All 4 programmes share a common First Year (Level 4) 

• In the Second Year (Level 5) the Business Management programme offers a choice of either: 

            UCML5006 International HRM (20 credits) or 

            UCML5009 Digital Communications and Content Marketing (20 credits)   

• Students on the 'Business Management with HRM' AND the 'International Business Management' degree programmes take the module 
UCML5006 International HRM (20 credits) 

• Students on the 'Business Management with Digital Marketing' programme take the module UCML5009 Digital Communications and Content 
Marketing (20 credits) 

If you wish to change your degree pathway it is possible to cross from one pathway to another if you have chosen/taken the appropriate specialism 
module at Level 5 and complete the Third Year (Level 6) module for the pathway.  See the diagram below for an overview of the modules and 
pathways. 

If you are considering change, early discussions with the Programme Leader or your tutor will help clarify and confirm your available options. 

It is also possible to switch away from a specialist pathway to the main Business Management degree should you wish. 
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 Business Management Business Management (Human 
Resource Management)  

Business Management (Digital 
Marketing) 

International Business 
Management 

  

LE
VE

L 
4 

UCML4001 Understanding Self and Others (20 credits) 

UCML4002 Exploring Business Contexts (20 credits) 

UCML4003 Measuring What Matters (20 credits) 

UCML4004 Fundamentals of Business (20 credits) 

UCML4005 Principles of Marketing (20 credits) 

UCML4006 Leading Teams and Managing Others (20 credits) 

  

LE
VE

L 
5 

UCML5001 HRM Theory and Practice (20 credits) 

UCML5002 Environmental, Social and Governance Issues in Organisations (20 credits) 

UCML5003 Applying Strategic Analysis (20 credits) tailored to subject specialism as appropriate 

UCML5004 Services Marketing (20 credits)  

UCML5005 Managing Operations (20 credits) 

One from 

• UCML5006 International HRM (20 credits)  
• UCML5009 Digital Communications and Content 

Marketing (20 credits)  

• UCML5006 International HRM (20 
credits)  

• UCML5009 Digital Communications 
and Content Marketing (20 credits)  

• UCML5006 International HRM 
(20 credits)  
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LE
VE

L 
6 

UCML6001 Coaching, Mentoring and Empowering (20 credits) 

UCML6004 Career Management (20 credits) 

UCML6006 Global to Local Business Futures (20 credits) 

UCML6011 Capstone Business Project (40 credits) tailored to subject specialism as appropriate 

One From: 

• UCML6003 International Marketing (20 credits) 
• UCML6008 Applied Digital Marketing (20 credits) 
• UCML6013 Business Psychology (20 credits) 

UCML6013 Business Psychology (20 
credits0 

• UCML6008 Applied Digital Marketing 
(20 credits) 

• UCML6003 International 
Marketing (20 credits) 

 


